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Our Goal Today

• Overview of HMH Companies
• Products & Services:     

States – Students
• Current Digital Offerings
• The Future of 21st Century 

Teaching and Learning



The Power of HMH Companies
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1864: 
Riverside 
Press 
Established

1921: 
HM became 4th 

largest Ed 
publisher in 
U.S.

1941: 
Trade business first 
publishes Curious 
George

1994: 
Acquires 
McDougal 
Littell

1996: 
Establishes Great 
Source

2007: 
Riverdeep acquires 
HM & HMLT 
Established

1995: 
Acquired 
D.C. Heath

1919: 
Harcourt 
Founded

1960s: 
Becomes largest 
publisher of 
educational materials 
in the U.S. 

1866: 
Henry Holt & 
Company 
Founded

1986: 
HBJ acquires 
Holt, Rinehart 
& Winston

1997: 
Acquires 
Steck- 
Vaughn

2004: 
Acquires 
Saxon

http://www.hmco.com/index.html
http://www.greatsource.com/
http://www.mcdougallittell.com/
http://www.riverpub.com/
http://www.heinemannraintree.com/


Georgia Department of Education



Engaging Digital Content: K-12



Standards-driven instruction

Virginia 
Standards



Content Delivery Made Flexible

Content
“Cartridge”

Content
Server

Teacher and 
student CD/DVDs

ThinkCentral, our 
curriculum 
manager

Learning Village

District- 
chosen 
LMSs

http://my.hrw.com/math06_07/nsmedia/lesson_videos/alg1/player.html?contentSrc=7478/7478.xml


Current Digital Publishing Framework

Source: Eduventures



• Changing role of 
content within an 
integrated K-12 
enterprise

• Adjacent boxes 
shows data sharing 
relationships

• Data is available for 
Diagnostic-analytic - 
prescriptive model 
(breaks the linear 
model) : Mass 
Customization

• Content is only one 
component of a 
broader enterprise 
system

• Content is no longer 
one thing – multiple 
content types for 
multiple needs

• Building Blocks within 
a larger learning 
framework

• New Business Models

• Publish once; Use 
many

Integrated Learning Framework



The K-12 Linkages

K-12 Learning – Expanding the Use of Information & Data

Classroom 
Management

Instruction Assessment Reporting / 
Data Analysis

E-commerce Professional 
Development

Grade Book
Management

Discipline 
Management

Event 
Scheduling

Calendar 
Management

Lesson 
Plans

Assignment 
Management

Instructional 
Alignment

Instructional 
Delivery

ILPs

Assessment 
Management

Assessment 
Alignment

Test Delivery

Scoring

Prescriptions

Qualitative 
Reporting

Quantitative 
Reporting

NCLB 
Reporting

Usage 
Analytics

Standards 
Reporting

Pricing & 
Promotions

Fulfillment

B2C Order 
Processing 

Product 
Catalog

Product 
Management

Training 
Guides

Training 
Roadmap

PD Delivery

Attendance 
Management



Next Gen Content/Player Robust 
Community District Workflow Delivery Anytime/Anywhere

Just In Time Learning

Market Focus

Interoperable 
Components

K-12 Basal Solutions

Solutions

Supplemental Transactional Solutions (Print & Digital)

Administrators

K-12 Enterprise Learning Solutions (Lead User)

Differentiated Solutions

K-12 Support Services

K-12 Professional DevelopmentNew Revenue Drivers

Teachers Parents Students



Teachers

Adminis- 
trators

Students

Parents

In Classroom

Customer Service & 
Professional Development

• Students / parents use 
multiple platforms to 
access these systems 
from home including 
using laptops/ computers 
and PDA devices

• Teachers and 
Administrators are 
provided with 
comprehensive 
customer support 
and professional 
development

LMSLMS

SISSIS

SMSSMS

AssessmentAssessment

Instructional 
Tools 

Instructional 
ToolsIn
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ed
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• Provision of add-on 
capability e.g. gaming

• Provision of add-on 
content e.g. Discovery 
Channel or Disney

• Access archive 
records, assessment 
analysis and improve 
alignment with content 
and local standards

• Easily manage and 
manipulate all pieces 
of course content to 
create customized 
lessons

• Post lessons and 
assignments 

• Submit and access 
assessment data, and 
view a students’ 
progress

• Retrieve course 
materials, submit 
assignments, take 
diagnostics, participate 
in online activities

• Content is 
individualized for each 
student based on 
learning needs and 
assessment 
performance 

Instructional 
Content 

Instructional 
Content

TAPS Ecosystem

Learning Solutions
End to end or modular

Create Once, Delivery Many



Building the ‘iTunes’ in Publishing

As digital products enable 
more customization, 
modularity, personalization 
and relevance, we are likely 
to see a shift to a menu- 
based approach that allows 
districts to assess the 
strategic value of their 
offerings.

In this new world, a modular, 
menu-based model for 
content is akin to an “iTunes” 
for lessons and instruction.



“We want to drastically change what a 
typical classroom looks like.  Imagine 

teachers facilitating learning, the 
classroom as a workplace, just-in-time 

learning, students motivated to learn and 
solve problems.”

- HMH Future of the Classroom Thought Leader



Houghton Mifflin Harcourt 
Digital Directions
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